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KaTtHawpgunap:
Komucecua pancu, AUPeKTop B.Y.lepra3ues
Komuccua ab3onapu:
[NVEBNB r.Aynaoowosa
MUNBLY 3.Canpos
FOpUCTKOHCY BT K.CyHHaTOB
Bol xucobuwn H.Baxpomos
Xamuwunpa r.Typaukynosa

KyH TapTnbu:

AKaZEeMUK MLLENR YRyBUMNAPUHN “YMTUESNM BA MABCYMUI OBKATNAHTUPULLAN TalWKWA 3TULL” Y4yH TaHNOBHA
YTKasuL Xaknaa 30.11.2022 iMnnpa sHF AXWA Taknudra kynuuaran Ne 22110012198629 COHNU NOT pakamut 6unaH
GadHHOMaHM MyXOKama KUaWL TyFpucHaa.
Y36eKNCTOH Pecny6nuKacuHNHT 2021 iinn 22 anpenaaru “[4asnat xapuanapu TVEpUCHAa” T 684-COHNMN KOHYHHUHT
7-606,62-moaaacK Xamaa C.X.CUpOXNAANHOB HOMUAATH PecnybavKa akagemMuK AVLENVHNHT 12- HoABpAATH
HaéHHOMACK.

WUTUALN
[laBnaT XxapuanapuHUHT 31EKTPOH TU3MMUFa MYXOKaMa KU YHYH UKKMA ML KYHU MuMa TaHNaLW NWTUPOKYMAEP
TOMOHUAAH TaH/I0B YTKa3nLL HAaTUXKANapw 6yinya abTUPO3NAP Kenub TyLIMaraHaur MabaymoT yHyH Kabyn
KUNUHCUH.

C.X.CMPOXMNAANHOB AKAAEM AVLEAVHUHT KOMUCCUA pancu B.lLleprasveBHUHT HaéHu IWNTUNAN. OVEBUB
r.Aynmowosa, MUUBAY 3.Canpos, bouw xncobun H.baxpomos, FOpucTKOHCYNT H.CyHHATOB aKagem auLen
YKyBYMNAPUHN " AMTUESN BA MaBCYMUIA OBKATNAHTAPULLHM TalWKWA 3TUW” ydyH [lasnat Xapuan 6YMunYa SNEKTPOH
caspora 30.11.2022 nnaa not Ne 22110012198629 coH 6unaH TaHnosra KY/MAraH Ba 3/1EKTPOH TyLIran
Taknudnap brnaH TAHUWTAPAK. LLIyHAaH CYHT KOMUCCUA ab3on1apy TomoHUAaH Taknudnap Kypu6
unKpnan. TaHN0BAA ULITUPOK STraH bvipmanapHuUHT TakAMpapy Kyrhunaarnmya 6ynaun.
dupma Homu Tuskopart Takang cymmacu
| “HUSNIYA MARKETING” MY | 199 989 990.00
“MUHABBAT ASL BARAKA” MYH 199 539 900.00

FOKOpWAArv KaitiHomara acocaH “HUSNIYA MARKETING” MY} dpupmacy TaHN0BAA KYpcaTUAraH TEXHWK
MabAyMOTNaPHWHT aB3aninuru maviym 6ynam.

Kamwuccua Kapopu:
1.KOMMCCHA ab301apy TOMOHUAAH IOKOPUAATHU bvpmanapHuHT Taknud Ba KypcaTmanapu YpraHnb YnMKUNUb
“HUSNIYA MARKETING” MY pupmacrHuHT KypcaTKUUNapy acocnn 8a Mabkyn 3KAHAUTY TabKUANAHCUH.
2.AKafeMnK nnueiaa YRyBUnIapHu “AMTUE3AM BA MABCYMUI OBRATNIAHTUPULLIHN Tawkua atw” “HUSNIYA
MARKETING” MY pupmacura WapTHOMA MyZ[aTV TyraryHra Kadap Mwnalwura pyxcat bepuicuH Ba Ha3opaTHU
¥3 3ummam£aa KonaMpaman.
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XAK 3BA3UTA XUSMAT KYPCATULL

IIlapTHOMAaCH.

TOIIKEHT MIaXpH Neo/4/{ connu 2022 #un " /pz g /. oﬁ

“HUSNIYA MARKETING” MUYX (xelinHr# YpUHIapaa "Vxpoun" 1e6 I0pUTHIIAIN) HOMAIAH Ycras
acoCHia Xapakar KiTyBud OWp TOMOHJAH Ba C.X.CHpOXHTHHOB HOMJIH aKaJICMUK nune#t (KeHuHTH
ypunnmapia "Byroprmadi’” ne6 IopUTHIaNM) HOMHIAH YCTaB acoCuia Xapakat KWJIYBUM HMKKWHYA
TOMOH/[aH, KyHHIar|Iap TYFPUCHIa MasKyp IapTHOMAH! Ty3IAIap:

1. KymmuM4a mapTHOMA NPEAMETH
1.1. Maskyp mapTHOMara MyBOQHUK VDKpotH ByopTMauMHUHT TOTIIMPUFH OMIaH améBUH IIaKIra ora
6yMaraH OBKATJIAHTHPHUII XH3MATIapHU kypcarum, GyropT™add oca Oy XU3Mar y4yH XaK TYnam
MaXOypHUSITHHY OJTaIH.

1.2. TIlapTHOMAH¥ ama KEIHIT BakTe 2022 Hut -1 7Z pam 2022 #tun 31~/ o raua.

2. Xu3MaT XaKHd Ba XHC00-KHTO0 KH/IHII TApTHOH
2.1. Kypcatmiaras xXusmariap Y9yH BytopT™Maud IIapTHOMaBHH 6axo TyFpuUCHIari 6agnHomara
MyBO(UK Kapopsia KypcaTuiran MUKIOpaaru TYIOBHH KYpcaTUIIrat My aaTaa TY1a0 OepHIIIH.
2.2. TymoB mwyn YTKA3UII Hynu OHITaH amanra OmHIPUIIATIA.
2.3. VbxpouwHMHT ¥3u alOmop OYIMaraHu XOiia XH3MATHA K¥pcara onMaraH Takaupza, byroprmadn
VKpourTa yHHHT XapaXaTJIapUHK TYJalli mapt, 6yHaa VDKpOUMHHMHT XU3MaTiIap KYpCaTHIIIaH 030
KYJTHHUIN MyHOcabaTi OMIaH OJITaH EKU OJTAIIN MyMKHH 6yran Goitnack Yerupud KOIHHAIH.
2.4. ByloprMaurHHHT ali6u OunaH Xu3Mar KYpCcaTHI MyMKHH OYnMai KONraH TaKIWpAa, XU3MaTiap
Gaxocu OyTyHJIall TYTaHUIIH KEPaK.

3. TapadaapHUHT XYKYK Ba MaKOypHATH
3.1. VDKpOUMHHUHT XYKYKJIapHh:
- YDKPOUHTA TyJIAHUIIH KepaK OyIran Mmabar ¥3 BaKTHIA TYTarl.
- KapopJia Ba [apTHOMaja KypcaTuiran fommKa XyKyKiapaas GporaaniaHnIl
3.2. MxpourHUHT MakOyprsTIIapH:
- IKPOYH Kapopra KYpcaTuiran Konaanapra MyHTasaM pros KUJTHIIH.
- OBKATJIAHTHPUIIHH TalabIapiHy 3 BaKTHa OaxKapHIl
3.3. ByropTMauMHHMHT XyKyKJIapH:
- GylOpTMAuM YKyBUATAPHUHT CH(aTIH OBKATIAHWIITAPUHY MyHTa3aM HazopaT KWinO OOpHILTHIH
HA30paT KAJIHIIL.
3.4. ByropTMasHHIHT MaXOy pYTIapu:
- GyropT™auli. 0TaoHauap. TynoBH B, 1aBIaT OOUKETHAAH MOJHMSIIAIITHPHUIAUTaH MabariIapHa ¥3
BaKTHIa HM!TI/Iés‘Jm OBKATJIAHTHPHUIITA FYHAITHPUILIH.
- Kapopz'[a_‘faa' fapTHOMaa KypcaTuiraf 60mKa max6ypustiapan KKC cns GaxapHIy.

4. Illagiraoma 6axocu Ba TYJI0B TapTUOH
4.1. ap:JéHOMaHHHf yMyMmuit 6axocu KyirnarnIapHu TAIIKI KATa i 199 989 990.00 (bup 103 TYKCOH
TYKKU3 MUITEOH TyKKm}o'é_caKCOH TYKKHM3 MUHT TYKKA3 03 TYKCOH ) CYM.
4.2. Voxpoun Yoy ,mapTHoMaﬁm{{“ 1.1-6armuaa Hazapha TYTHITaH XHU3MATIapHW IHaxXCaH y3u
K?pc%%{}lap}.mapm; ) :a)}ezl,K}}pcafTHnraH MaGarauaT 30 GOU3MHY OJNAWHIAH TyJIaHaIH.
4.3. MaTap r@pcamrtr'aﬂnaﬂ cyur Woxpoun Byroprvadura KYpcaTHIran Xu3MaTIapHy TOTIIHPHII-
yfi<a6yn KYUTALI JATONATHOMACHHH TAKIMM 3TAIH Ba YHIa XUCOOOT Xy HOKaTIapHHI HI0Ba KHJIaLH.
4.4. XusMar HaTKaTaprIaH KOHUMKMaral bytopTMadn JajolaTHOMaHH! OJIraH naittaan Oomrnabd 10 xyH
waviza VKpounra XM3MaTIapHu KaOyJT KHITHIIIAH GOII TOPTUIITH MYMKHH.
4.5. BylOpTMAuUMHHHT paTHOMAacH acocin ne6 TOmMIraH Takaupaa, Tapapmap HKKM TOMOHJaMa
JanoyaTHOMa Ty3ajuiap Ba yHIa KymnM49a KYpCATHIIMIIN JIO3UM OYIiraH Xu3Mariap pyiixatu Ba
yIapHH GaKapHIl K OaKAPHUIIHY TYXTATHIT MyANaTIapHHH K¥ypcaranuiap.



4.6. Xu3sMaT/IapHi KYpCaTHI KapagHna yJIapHi MaBoM STTHPHII UMKOHHUSATH HYKIMTH KU MaKcaIra
MyBO(HK 3MacIiTH aHUKJIAHTaH TakIupAa, Bytopt™aun 6y Xakna VDKpouuHH xabapIop KUJUIIN Ba Y
Gunan Gupra 3apypuit doparapHu KYpUIIK mapT. ’

5. TapadJapHHUHT KaBo0rap/uri. HuzonapHu XaJa KAJIHII
5.1. Vbxpoun ymOy mapTHOMa MapTIapuHi GaxxapmaraH €KW JIO3UM Japaxarna GaxapMmaraH TaKIupa,
y KeJNTUpraH 3apapHi bylopTMadura TYIUFAYA TYIAIIN MapT.
5.2. Tapagmap ¥3 MaxOypUsTIapUHA GakapMaraH €KW JIO3UM JHapaxana GaxapMaraHjauKiIapy yIyH
Va6exucTon PecrmybnukaciHUAT DyKapoIUK KOJACKCH Ba Gorrka KOHYH XyXOKarjiaph Xamza Maskyp
ITapTHOMAra MyBO(HK xapobrap Oynanunap.
5.3, Tapadmap ypracuma Kenud UHKaIUraH HU30JEp TapadIapHUAT ¥3ap0 KEIHIIYBH acocuia Xal
yrmamu. Tapaduap KeNWIIysra SpHIIMaran Takiupad, Ma3Kyp IIapTHOMAHWHI Ty3WJIMIIH, YHHHL
[IapTIAPUHEHT Y3TapHIIH, Oy3UIHLIN, HKPO STHTAIIH, OeKop OYJIUIIHN, TYyraTHIWIINA Ba XaKAKAITATH
[o3acHIAH KeTAO YAKyBdHM Gapdya HU30Jap, KETHIIMOBHIIUKIIAp Ba Tanabrap TErWILHM TapTHOIa KYpuo
YUKAIH

6. llapTHOMAHH ¥3rapTHPHIN EKH Gexop KHJIHII TApTHOH
6.1. YmOy maprHOMara Xap KaHIaH Y3rapTHpUII Ba KYmIEMHIanap - ynap g3Ma paBHUIIIA
pacMUIITAIITHPAIITaH  Ba Tapad)TapHUHT BAKONATIA IIaXClapi TOMOHHMIAH UM30JIaHTaH TaKIupra
XaKuKnil xpcoOnanain.
6.2. HlapTHOMaHH MyAZaTHIAAH OJAMH Gexop Kwmiira TapadapHEHT KCTHIIyBUTd MyBOGUK EKH
Y 3GexicTon PecryOIMKacHHY aMallard KOHYH XyxokaTjlapria Hasap[a TYTHITaH acociapra Kypa,
eTKA3MITaH 3apap KOTUIaHTaH Xojia #yn KyHUIaau.
6.3. Wxpoun ymOy MIapTHOMA Gexop KWIMHHIIA Tyhaiiu OylopTMaunra €TKasuiIraH 3apapHUHT
XAMMACHHM TYJall [apTH Owiad ymoOy IapTHOMAHH Gexop KWIMIIHE Tanal KHMIra Xakid,
maptaoMa bylopTMaInHUHT a6y GuTaH GeKop KWIMHTaH Xosuiap OyHIaH MyCTacHo.
6.5. llaprHOMaHH GEKOp KHIJIMII XaKh/a Kapopra KeiraH tapad mKkuHUK Tapadra 15 KyH OJIAH é3ma
GEITAMPUIITHOMA FOOOPHIIH IIapT.

7. IlapTHOMAHUHT 00MIKA MIAPTJIApH
6.1. lllapreoma 2022 #wmr " 73" /PZ nam GomraG kyura xupamm Ba 2022 Hun
"3/ " /2 raua amas Kuiaau.
6.2. lllaprHOMa 2 HyCcXaJa Ty3UIraH 6¥H6, MKKATACH Xam OUp XHJT IOPHAUK KyHrd 9Td.
6.3. Maskyp ImapTHOMaza Hasapia TyTHIMaraH Macauaiap AMAJITATH KOHYH XyXOKaTiapura MyBOGUK

TapTHOra COMMHAIH.

8. TapadiapHAHT IPHINK MAH3AIN
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Davlat xizmatlari markazi

000520

furidik shaxs (tadbirkorlik subyeklini) daviat ro'yxatidan o'tkazilganligi to'g'risida
GUVOHNOMA

su bilan Tadbirkorlik subyekilar yagona daviat reyestiiga

"HUSNIYA MARKETING" Mas'uliyall cheklangan jamiyat

% subyekiining lashkiliy-hugualy shakli ko'rsatilgan holdagi to'liq nomi)

shaxsning - {adbirl

"HUSNIYA MARKETING" MChJ

(Yuriclic shaxsning wisqarinigan nomi)

sh (qayia tashkil etish, boshqa ro'yxatdan o'tkazish ma'lumotlarini o'zgartirish)

08-000520 ro'yxat ragamii yozuy Kiritilganligi tasdiglanadi.
Solig to'lovchining identifikasiva ragami (STIR): 204204092

Mas'uliyati cheklangan jamiyat

Toshkent shahri, Chilonzor tumani, NAQQOSHLIK KO'CHASI, 1-UY,

Toshkent shahri, Chilonzor tumani, DAVLAT XIZMATLARI tomonidan
MARKAZI berilgan

organning o'liq nomi):

ectificata?id=2107 128lana=uz
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TOIMKEHT 11I.

PACYLT
W/Iaxcynomap V1408 [Topuus [Topmus TToprmst kuitvaty | JKamu XI/I3Maﬂ
HOMH OupIUra COHH HapXu KypcaThII
MHUKIOPA
(bez HIIC)
Honymura,
Tymk, Cym 30006 6 665 199 989 990,00 199 989 990,00
Keuku OBKaT
Kamm:
30006 6 665 199 989 990,00 199 989 990,00

Cymma cy3 Gunan: (Bup 103 TyKCOH TYKKH3 MUIITHOH TyKKH3 103 CAKCOH TyKKH3 MUHT TyKKH3 03 TYKCOH ) CYM.

B.D.MyxaMMaIreB




