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IHIapTHOMAacCH.

TomkeHT maxpu Nﬂ COHJTH 2022 #mn " / 7" 2K

“HUSNIYA MARKETING” MUX (xeitnaru ypurnapaa "Vbxpoun" neb 0pUTHIATH) HOMAJIAH YCTaB -
acocuza xapakar KiyBun Oup TomonnaH Ba C.X.CHPOXHIIMHOB HOMIIH aKaJeMHK JHUeH (KeHuHIH
Ypunnapaa "ByiopTmaun" ne6 IOpUTHIIaNM) HOMHJ@H YCTaB acoCHIa XapakaT KWIyBYH HKKHHTH
TOMOH/IaH, KyiHHaaruiap TYFpyucuIa MasKyp [IapTHOMaHU Ty3[uiaap:

1. Kymumuya mapTHOMa npeaMeTH
1.1. Maskyp mapraoMara MyBoQGuK Vixpoun ByropTMaunHHMHT TOMUMpPHFK OWIIaH améBuil Maknra ora
GyIMaraH OBKATIAHTHPMII XM3MATIapHH Kypcarwm, Oyioprmaum oca Oy XM3MaT ydyH Xak TyJam
MaXOypHATHHH OJIaJIH.

1.2. IllaprHomanu aman Kuiui Bakta 2022 #ui ZZ g é nan 2022 fun j /, 42. raga.

2. Xu3MaT XaKH Ba XHC00-KHTO0 KHJIAI TapTHON
2.1. Kypcatmnran xusmariap yduyH bByioprmaunm mapTHoMaBuil 6axo TyrpucHaaru OaéHHOMara
MyBO(HK KapopZa KYpcaTHIITaH MHKIOpIard TYJIOBHH KypcaTHIraH MyaiaTaa TYnab Gepuiy.
2.2. TynoB myn YTKa3HII Hyau OuiaH aMalira OLUIHpUIIaIH.
2.3. VbxpounHuHT Y34 aitbaop GyimaraHi Xolla XM3MAaTHM KypcaTta OJIMaraH Takampza, byroprmaun
VKpouura YHMHT XapaXaTJIApHHU TYJIalld mapT, OyHna VKpounHUHT Xu3MaTiap KypcaTHIIIaH 0301
KWJIMHUIIN MyHOCA6aTH OUJIaH ONTaH EKM OJIMIIM MYMKHH GyiraH dolinacy 4erupud KoJIuHaIH.
2.4. BylopTMauuHHHT ai0u OunaH Xu3MaT KYpcaTMil MyMKWH OYiMail KOJraH TaKIMpJa, Xu3MaTiap
Gaxocu OyTyHIal TYTAaHUIIN KEPaK.

3. TapadaapHHHT XyKYK Ba MaK0ypHsATH
3.1. MbxpounHUHT XyKyKJIapH:
- WKPOYMTa TYJIAHHIIH Kepak Oynarad mabar ¥3 BakTuxa TYianr.
- KapopJia Ba ITapTHOMAaza KYpcaTuirad 6omika XyKyKkiapaas $onataHumr
3.2. MpounHUHT MaXOypHUsTIIapu:
- OKPOYH Kapop/ia KypcaTHirald Koijanapra MyHTa3aM pHOsT KMJTHIIH.
- OBKATJIAHTUPHIIHY TATabIapuHu ¥3 BaKTHIA OaxapHiI
3.3. BylopTMaYHHHUHT XyKyKJIapH:
- GylopT™MauM YKyBUWJIAPHWHT CH(ATIM OBKATIAHMIUIADHHA MYHTa3aM Ha30paT KWIMO OopuluMry
Ha30paT KUJIAIIL
3.4. ByropTMauuHHUHT MaxXOypHATIapH:
- GylopT™MauW OTa-OHaiap TYJOBM Ba JaBjiarT OHO/DKETHIAH MOIHSNAIITHPHU/IaJATaH Mabnarnapau ¥3
BAKTHAa UMTHE3H OBKATIAHTHPHIITa HYHAITHPHIIH.
- Kapop/a Ba MapTHOMa/(a KypcaTriran Gomka MaxOypustiapan KKC cu3 Gaxapum.

4. IllapTHOMa GaxocH Ba TYJIOB TAPTHOH
4.1. lllapTHOMAaHWHT yMyMHUH Gaxocy KyHuaarniaapayu Tamkun kunamm 112 547 340.00 (bup 103 yH HKKHA
MUUTHOH el 103 KUPK €TTH MUHT Y4 103 KHPK ) CYM.
4.2. Wxpoun ymOy mapTHoMaHWHT 1.1-6anguna Hasapia TYTHITaH XHW3MAT/IapHA [axcaH ¥3u
kypcarumm mapt.I[lapTHoMana Kypeatuiran mabnarauar 30 pOM3HHN OJIMH/IAH TyJIaHA/IH.
4.3. Xusmatnap kypcarwirasmas cyur Vbkpoun byroprmaunra KypcaTHiran Xu3MaTIapHH TOIIIHPHII-
KaOyJ1 KHJTHI JaT0NaTHOMACHHH TAKIMM JTai Ba yHra XMCOOO0T Xy OKaTIaPHHA HJI0BA KHJIa/IH.
4.4. Xu3MaT HaTWKalapyuIaH KOHHKMarad ByiopTMaun JanoflaTHOMaHH OJIraH MaiTaaH 6omrad 10 xyH
wunaa Vkpounra XusmMaTiapHi Kabym KHTHIIAaH GOl TOPTULIH MYMKHH.
4.5. BylopTMauWHHHT pPaJHOMACH acocaM aed TOMWIraH TaKIUpaa, tapadrap WKKH TOMOHJaMa
JaNoaTHOMA TY3aJWiiap Ba yHJA KYIIAMYa KYPCATHIHMIIM JIo3MM OYiiraH Xu3Mariap pyHxaTH Ba
ynapau Gaxapuin EKku GaXkapHIIHK TYXTATUII MyAMATIapHHN KypcaTaauiap.
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Tabunii Ba annk panaap”ra nxrucocaawrnpuaran C. X, Cupoxuaannos womuaarn PeenyGianka
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« [Z » M 2022 itun TowKenT Wwaxpu

KaTnamannap:
KoMuccHa pauci, aupesktop B.lleprasues
Komucens ansonapu:
IVEBUB I".1Onnawesa
YUY M.Koanposa
Bom xHcobun B.VcMmoHoB
IOpHEKOHEY BT K.Cynnaros
Xammumpa I Typankynopa

Kyun raprubn:

Axanemnk arueit Yrysunnapuas “Hyruann sa mapcymuii OBKATIAHTHPHILHN TAWKIA 3THIL™ YIYH TAHIOBHH YTKasH
xakuna. 01.08.2022 fimnna Sur axuwm taknudra kyiwiras Ne 22110012129910 connu nor pakamu Gunan GalHHOMAHH
MYXOKaMa KHam TYFprucHaa.

Vibexncron PecryGnmukacuumur 2021 #inn 22 anpenaarn “Jlapnar Xapuiapy TirpucHaa’TH 684-CoHIH KOHYHHHHI 7-
6o, 62- mopnacu xamaa C.X.Cuponcuannnos Homuaary PecniyGanka akagemux anueiinmur 08 aprycraary Gaéunomac
FuTHaan

Jlasnar XapHUIapHHHHT 2EKTPOH THIMMHIE MYXOKAMA KIIHLI YUyH HKKH MII KYHH HYHIA TAHIAW HIITHPOKYIIAp
TOMOHHAAH TAHIOB ¥TKA3WI HATWRANApH O¥iiHYa bTHPOAP KenHb TYIIMAranIHIH MABJIYMOT YayH Kabyil KHIHHCHH,

C.X.Cupomupannos Homunars PecnyGinuka akanemuk nuueiinuur komuccns paucu b.1lleprasnesnunr Galuu
swmrwnan, AIVEBUB T.10naawesa, VUBIY M.Koauposa, Gow xucoGun b.YcMoHOB, 1opHeKoHCY LT H.CyHHaTOR
aKaneMHK nuued YKysuniapuHH “HMTHEIH Ba MascyMuil 0BKaTIAHTHPHILHH Tawkwi >1uw™ yuyu [Masnar Xapuau 6 inua
anextpon casgora 01.08.2022 fiwnpga nor Ne 22110012129910 con Gunan tannosra kYitnaran sa 31eKTpoH TYIITAH
Taxangaap Ounan TannmTrpan. Lynnan cYHr KOMHCCHS ab30J1apH TOMOHHAAH Taknndnap k¥pub ynkwian. Tannosaa
HIITHPOK 3Tral GupManapHiur raknugnapn kyfugaruva 6¥nun,

Ne DupmMa HOMH Twaxopar Taknupu cymmacu
1 "NUR 020" MY 112 547 340,0
2 "HUSNIYA MARKETING" MY 112 547 340,0

Okopraarn  kailanomara acocan "HUSNIYA MARKETING" MYXK dupmacn TannoBaa KypcaTWirad TeXHHK
MABLIYMOTIAPHMHT a3aninrn Mawaym Oynamu,

Komueens wapopn:
|. Kommuccns awlonapn TOMOHHAAH [OKOpHAarH (upmanapuusr Takmud Ba kypcarmanapu VpraunG unkwinG
"HUSNIYA MARKETING" MYK ¢upMacHHHHI KYpcaTkHwiapH acocii Ba MABKYJ1 SKaHIHIH TabKHANAHCHH.
2. Axazemuk nmuedna Yxysuwrapuun “Hurndaan sa mascymuil oBkaTianTHpHiHn tawkun stum” "HUSNIYA
MARKETING" MYX ¢upmacura waprHoMa MyAmaTH TYTAryHra Kazap MUOUIAIIHra pyxcar Gepuncun sa HasopartHH ¥3
WMAMAA KOJIAHPAMAH,

KosuccHa panc, AHpesTo b.Uleprasnes

JIVEGHB I.10naawena
VUBY M.Koanposa
bow xueodun - 74 / b.Yemonon

HOpHETROHEYIBT

Xasmuwnpa
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4.6. XnaMaTnapHA KypcaTHIl XKapaCHua ylapHH JIABOM HTTHPHII HMKOHHUATH fiyxmrn €kl makcaira
MyBO(MK IMACTHIH AHHKTAHTaH TAKIMP/a, Byloprmaun Oy xakaa Wskpounnu xabap/op KHIHIIA Ba ¥
Gunan Gupra 3apypuii HopanapH# KypHia mapT.

5. Tapadguapuunr KaBobrapanri. Huzonapun Xaj KHJanim
5.1, Wkpoun ymGy mapTHOMA [mapTiapiii Gaxcapmaran €k O3MM Japaxaia fakapMaraH TaKIupia,
y Ke/ITHpTaH 3apapHi bylopTMatura TYnuFAYa TYNaum wapr.
5.2. Tapapnap ¥3 MaxOypuaTIapuHH GaskapMaras KM JIO3HM Jlapaxand GaxcapMaraiJIHKIapa yIyH
Va6exncton PecnyGmukacHHUAT PyKapoIvK KOICKCH Ba GOMKA KOHYH XYXOKAT/apH Xamaa Makyp
mapTHOMAara MyBoQHK swasobrap Gy namunap.
5.3. Tapapnap ypracHia KeHG UMKAIATaH Hu30Map TapaprapHART y3ap0 KENHIIYBH acocHaa Xai
yraazw. Tapadap KeqwuiyBra SpHIIMarad Takaupia, MA3Kyp [MAPTHOMAHUHT TY3WIHIIH, yHHHT
APTIAPUHUAT §3rapuuim, Gy3niHIm, HKPO ITHIIHILIH, Gekop GYmmIIM, TYraTHIAIIA Ba XAKHKHHATHTH
lo3acHIaN KeMb uMKysuH Gapua HH301ap, KeTHUIMOBHHIMKIAP pa TanaGnap Teruuuy Taprudia kypub
YHKAIH

6. IllapTHOMAHN ¥3rapTHPHII tien Gewop K TapTubn
6.1. Ywby wmaprHomara Xap Kamjail YsraptMpum  Ba  Kymmmuanap - ynap é3ma paBullIa
pacMHmitamTHPHITAH  Ba tapat)IapHAHT BaKOJAT/IH 1AXCIApH TOMOHHMJIAH HMM30JIaHTaH TaKaupaa
Xakukuii xucobnanaum.
6.2. IllaprHoManu MY/UIATHAH OIIAH Gekop KWMmTa TapaduapHWHr KEIHUIyBATa MyBODHK EKH
VaBexncton PecnyOiMKacHHH amanjiard KOHYH Xy#oKaTIapuia Halapia TYTHITaH acociapra Kypa,
eTKA3WITAH 3apap KOTUIaHTaH Xonaa iyn Kyiniam.
6.3. Vkpoun ymOy mapTHOMa Gexop Kummuumm Tydaimm OyroprMatmra ETKA3MITaH 3apapHuHT
xamMmacHHi TYnam wapti Owia ymby maprHoMaHn OCKOp KHJIMIIHH ranalb KAIMIOra  Xakim,
aprHoMa BylopTMasTHHHHT aiion Guyian GeKop KHIMHTaH Xojuiap GyHaH MyCTacHo.
6.5. lllaprromann GeKOp KM/IMII XaKiia Kapopra kenran Tapad) nkxkuHuM Tapapra 15 kyn onjmH €3ma
G MpHITHOMA 1060PHIIH WaPT.

7. Wlapraomanunr GomKa mwapriapn
6.1. Illapreoma 2022 #nn "_ZZ_" p,@ nag Gommnab kydra KupaaH Ba 2022 iiun
4 7L raua aMan KA.
6.2. l.UapTHBMa 2 Hycxajia Ty3HIran 6yn6, MKKATacH Xam OAp XHJT IOPHIMK Kyura ara.
6.3. Maskyp liapTHOMalla Hasap/a TYTHIMAaran Macalanap aMalard KOHYH XY#OKaTiapHra MYBOHK
Taprubra CONMMHAIH.

8. TapadgaapHunr WPHIHK MAHININ

“Haxpoun™ “Byloprmaun”
C.X.CHpoxmyinHoB aKajiem Juueiin

» Tabiwwh 52 WM DanaapIIa WITHCOCTAUTHAIYAN

“HUSNIYA MARKETING” MK : C.X Copoanagunos Hownw PecnyBnnea A/l
Towkent w. Yunon3op 9-masde, 33-ya,

. flic: 106 010 860 262 947 092 500 079 003

Tomker ur.Yuonsop TyM. HakKKOUUIHK 7]

ky4a 1-yi. XKXM Mapxawh Gan Bow Gourapuace Townest .

x/p 2020 8000 9042 1206 0001 s i Al 8
“Jlap Gauk"Uunousop Gui. Kax/c: 2340 2000 3001 0000 1010

— M®O: 01046, THH:204204092 e At 6] 122 010
OKOHX: 15273 > B |
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« /7 » &4 2022 imnnaru Ne _ﬁg COHJIH IIapTHOMAra
TomxkenT . «/7 »_24 20221,
PACYET
Maxcynotnap Vimos [Topums [Topums [Topums Kamm xusmar
HOMH OapmaTH COHH HapxH KHHAMaTH KypcaTHIl
MHKI0PH
(Bes HIC)
Honymra,
Tyuuiuk, Cym 16899 6 660 112 547 340.0 | 112 547 340.0
Keukn oBkat
HKamu: 16899 6 660 112 547 340.0 | 112 547 340.0

Cymma cy3 Gunan: (Bup 103 YH HKKH MIUTHOH Gelll 103 KMPK eTTH MHHT Y4 103 KHPK) CyM.

b.2.Myxammajinen
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Yuridik shaxs (tadbirkorlik subyektini) davlat ro'yxatidan o'tkazilganligi to'g'risida

GUVOHNOMA

Ushbu bilan Tadbirkorlik subyektlari yagona davlat reyestriga
"HUSNIYA MARKETING" Mas'uliyati cheklangan jamiyat

[Yuridli shaxsning - tadbirkariik subyektining tashkiliy-hugugly shakli ko'rsatilgan holdagl taiq nami)

"HUSNIYA MARKETING" MChJ

(Yuridik shaxaning gisganinigan nami)

Tashkil atish (gayta tashkil etish, boshqa ro'yxatdan o'tkazish ma'lumotlarini o'zgartirish)

10.10.2002 08-000520

(Sana, oy (so'z bilan), y):

ro'yxat ragamli yozuv kiritilganligi tasdiglanadi.

Soliq to'lovchining identifikasiya ragami (STIR): 204204092

Tashiliy:huquqly Mas'uliyati cheklangan jamiyat

shekli:

Joylashgan joyi: Toshkent shahri, Chilonzor tumani, NAQQOSHLIK KO'CHASI, 1-UY,

et Toshkent shahri, Chilonzor tumani, DAVLAT XIZMATLARI  tomonidan
' MARKAZI berilgan

{Ro'yxaldan o'tkazuvchy organning lolig nomi).
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